
TAXFISH CASE STUDY

The brief 
Taxfish is an online tax return service for sole traders, higher rate tax payers and landlords.

The brief was to design and create a simple typographic logo and design templates for  
the website. When designing the logo we also had to take into consideration that two  
additional services would be rolled out under the Taxfish umbrella identity – Taxfish Property  
and Taxfish Planning. Again these would be online services. Each service would be cross  
promoted on the individual websites.

Taxfish Planning is a specialist service that analysises the customer’s financial position and 
develops a strategic plan to minimise tax payments.

Taxfish Property is aimed specifically at landlords and those involved in property development,  
again looking to minimising tax bills but at the same time maximising the property investment.

The client wanted a visual look that was friendly, welcoming, modern and quirky. The logo  
and website also needed to demonstrate that the client is an expert in their field, they are 
trustworthy,  have many years experience and are good communicators.  

The approach 
Taxfish is
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The brief 
HJP, formally Harris & Co, are chartered accountants and business advisors  

To reposition the company in the local and wider area and to align the visual look of the company 
with the company’s future direction, Harris & Co required a new identity. The logo also needed to 
address a name change to HJP. 

The approach 
The process started with Directors and key staff members completing our Branding 
Questionnaire. The results were analysed and the company’s personality and colour group  
were identified. The outcome was Group 4 colours. These colours are clear and strong. 
They communicate characteristics of uncompromising excellence, efficiency and leadership.
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Group 4 colours 
modern, expert, leaders, excellence
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The approach continued 
A secondary subordinate personality group was also identified through the Questionnaire so 
elements (such as radius corners and softer, rounder type forms) associated with this personality 
were incorporated into some of the logo designs. Shown below are the four designs presented. 
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The result 
With the addition of a strapline the below logo in a Group 4 palette was the final result.
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Application 
Since its launch the new logo has been applied to stationery, banner stands,  
report covers, leaflets, newsletters, client briefings and the website.

www.hjpchartered.com


